
      

PAUL FRANK GOES PRIMETIME

Julius & Friends Arrive On Network Television For The First Time Ever, 
Bringing Holiday Cheer With Animated Christmas Special

LOS ANGELES, CALIF. – June 14, 2011 – Saban Brands announced today the start  of pre-production on a 
Christmas special featuring Julius and other beloved characters from the Paul Frank brand.  This primetime event in 
the spirit of “The Simpsons” and with the heart  of “Modern Family” is designed to enhance family entertainment and 
fun for viewers of all ages when it makes its debut in December of 2012.
 
Saban Brands has brought on a successful team of producers to bring this project to life including Mike Reiss, the 
Emmy®-winning producer of “The Simpsons” and writer of Ice Age: Dawn of the Dinosaurs and the upcoming Ice 
Age: Continental Drift, as well as the Emmy-nominated producing team Erik Wiese and Cynthia True.  Erik was a 
writer/director for the pop culture phenomenon “SpongeBob SquarePants” and they both served as co-creators and 
executive producers of Amy Poehler's hit show “The Mighty B!” on Nickelodeon. 

Based on Paul Frank’s colorful characters, the special will feature an animated Julius as he makes sure his friends have 
the best  holiday ever, going to especially great  lengths to show one special friend the true meaning of Christmas.  
Drawing on a long history of more than 15 years of inspiration, the special will pack pop culture fun with charm, 
creativity and whole-hearted sincerity that has been a staple of the brand for years. 

“Paul Frank is one of our most unique and beloved properties that  reaches children and adults of all ages who continue 
to share a passion for Julius and his loveable Friends,” said Elie Dekel, President of Saban Brands.  “With this holiday 
special we aim to establish Paul Frank as an entertainment brand with a transmedia approach that will build, enhance 
and extend brand affinity across our key demos.” 

This will be the first  foray into broadcast  television for Paul Frank; having produced animated web shorts featuring the 
iconic characters back in 2000.  Saban Brands and Paul Frank will also be producing new flash-based shorts that  tap 
into pop culture in real time, offering hilarious takes on current events.  Additionally, Saban Brands plans to produce 
several perennial specials for 2013, including Easter and Halloween.

“What  started humbly in my garage in the mid 90s is now in the hands of the entertainment industries finest,” said 
Ryan Heuser, Chief Creative Officer of Paul Frank.  “Its incredibly exciting for me to see our cast  of characters 
brought to life for the world to enjoy.”


 




About Saban Brands
Formed in 2010 as a subsidiary of Saban Capital, Saban Brands (SB) was established to acquire and develop a world-
class portfolio of properties and capitalize on the company’s experience, track record and capabilities in growing and 
monetizing consumer brands.  SB applies a strategic transmedia management approach to enhancing and extending its 
brands in markets worldwide and to consumers of all ages.  The company provides full service management, 
marketing, promotion and strategic business development for its intellectual properties including comprehensive 
strategies unique to each brand, trademark and copyright  management  and enforcement, creative design, retail 
development, direct-to-consumer initiatives and specialized property extensions.  SB is led by a superior management 
team with decades of experience in licensing, marketing and finance. Visit www.sabanbrands.com 

About Paul Frank Industries (PFI)
Acquired in 2010 by Saban Brands, Paul Frank Industries began as a Lo-Fi accessories company in a SoCal beach 
town garage, and has steadily grown into a globally recognized, iconic brand.  Creating relationships through exciting 
collaborations and strategic licensing partnerships, today Paul Frank merchandise includes apparel and accessories for 
all ages, books, stationery, eyewear, home décor, bicycles and more.  PFI features artistic and entertaining designs 
inspired by their love of avant-garde, modern influences and everyday objects.  Paul Frank products are available at 
world renowned retailers including Nordstrom, Bloomingdales, Macy’s, Fred Segal, Colette, Selfridges, Beams and 
flagship Paul Frank store locations.  To see what’s new and exciting at PFI, visit www.paulfrank.com.
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